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nofilmschool.com

No Film School is the world’s most popular filmmaking website.

No Film School publishes the latest news, tutorials, interviews, and videos 
to help its readers become better filmmakers — “no film school” required.

Advertise with No Film School and get your brand in front of tech-savvy 
filmmakers, avid film fans, and independent creatives.
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Traffic + Followers

History + Growth

No Film School was founded in 2010 by 
award-winning filmmaker Ryan Koo, who 
wrote the first 1,000 posts himself. 

Koo went on to write and direct AMATEUR, 
a Sundance Screenwriters Lab selection 
and a 2018 Netflix Original Film.

The site’s distinct voice has been “by 
filmmakers, for filmmakers” since the 
beginning, giving NFS unmatched 
credibility in the filmmaking community. 

Today No Film School has a staff of full-
time editors and a worldwide network of 
contributors. The blue background here is 
a graph of the site’s actual monthly growth 
on its way to 250 million pageviews.

4.5 Million Pageviews/month 

1.5 Million  Uniques/month

500,000   Facebook Likes

195,000   Newsletter Subscribers

100,000   Podcast Listens/month
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< 18 ..............................

18-24 ...........................

25-34 ..........................

35-44 ..........................

45-54 ..........................

55-64 ..........................

65+ ..............................

Income:  More affluent Education:  
Graduates + post 
graduates

Compared to the national average our 
audience is 15% more likely to have an 
income over $150k.

(source: Google Analytics; Quantcast Directly Measured 
Data - Demographics, Audience Interests)

Audience

12%

16%

27%

22%

15%

5%

2%

80%
Male

Female
20%

Gender: Male Age: Adult Ethnicity:  
Cosmopolitan

Geography: Global/
United States

42.5%

27.8%

United States 43%

UK 8%

Canada 5%

Australia 4%

Ger`many 3%

India 3%

France 2%

Netherlands 2%

Brazil 2%

Italy 1%

Other 27%

United States

Other

Interests
Compared to the average internet user, 
No Film School readers are much more 
likely to be interested in the following 
topics. As a result, campaigns are much 
more targeted than on a site where 
filmmaking is only one of many topics.

Electronics

Business & Industrial

Movies

Books

Audio & Music

Entertainment News

Computer Hardware

Animation

11x

8x

8x

8x

6x

5x

4x

4x
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Inventory (1 of 2)

Banner Ads

Header   
Billboard 970x250

Leaderboard 728x90

Content (X2)
Half Page 300x600
Rectangle 300x250

Positioned intelligently next to 
optimal content (left, right, center)
Second unit appears further down 

the page
 

Footer
Leaderboard 728x90

Event Sponsorships
We build custom packages for our 
coverage of tradeshows and film 
festivals throughout the year: 

Packages include advertorials, video 
pre-rolls, podcast sponsorships, 
special edition newsletters, logo 
exposure, banner ads, and more.  
Sponsorships are category-
exclusive and spaces are limited and 
competitive.
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Inventory (2 of 2)
Advertorial

 Advertorials are articles written by our editorial 
team based on materials provided by the advertiser, 

and are posted on the website in a featured slot as 
well as promoted via social media.

Limited availabilityPodcast reads

E-Mail
Two e-mail sponsorship opportunities are available:

Newsletter
Banner ad with direct link 

Included in header of 
weekly newsletter

Host reads sponsorhip messaging 
during podcasts
Pre-roll or Mid-roll reads

Launched at Sundance in 2016, the 
popular and highly-rated No Film 
School podcast places consistently 
at the top of the iTunes charts for 
Film & TV.

•	 100,000 monthly plays (millions 

of total streams)

•	 Weekly news episodes and 

interview/roundtable coverage

•	 Each in-depth episode is listened 

to for hundreds of hours (equivalent 

to our highest-trafficked articles)

•	 Personalized reads from our 

hosts reach listeners natively on 

many platforms including iTunes 

and Soundcloud

Dedicated E-mail
Campaign of your design sent directly to our 

entire e-mail list
Limited availability
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Contact us

http://nofilmschool.com

Sean Bilsborrow
Director of Advertising and Brand Partnerships
sean@nofilmschool.com
919.451.2568

Contact us to start advertising with No Film School today:

Advertisers No Film School has delivered billions of ad impressions for 

today’s leading filmmaking brands, including:
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