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No Film School is the world’s most popular filmmaking website.

No Film School publishes the latest news, tutorials, interviews, and videos
to help its readers become better filmmakers — “no film school” required.

Advertise with No Film School and get your brand in front of tech-savvy
filmmalkers, avid film fans, and independent creatives.

@ seorcn Q rorum  Topos
@ 'Moonlight': Barry Jenkins @ soorn A
" on Why the Exquisite Film " "Wonder Woman' DP @ -

Matthew Jensen on
Shooting the Summer's
Biggest Movie on Film

4
&; 'The Florida Project': Sean
" Baker on Why You Need to
Invest in Yourself When No
One Else Will

Nearly Killed Him
F - 9 Which Cameras Were Used
"™ on the Oscar-Nominated

Films of 20177

Barry Jenkins''Moonlight'illuminates the
experience of growing up black and gay in the

Miami projects. Find out which cameras captured all of the

Academy Award nominated films for Best Picture

What's it like to shoot summer's biggest movie?

When no one else gave Sean Baker the financing and Cinematography this year.

to make his movies, he took matters into his own

hands.

For more information, contact Sean Bilsborrow at sean@nofilmschool.com
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Traffic + Followers
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Uniques/month

5 O O ,O O Facebook Likes

] 9 5,0 O Newsletter Subscribers
I 0 0,0 O Podcast Listens/month

History + Growth

No Film School was founded in 2010 by The site’s distinct voice has been “by
award-winning filmmaker Ryan Koo, who filmmakers, for ilmmakers” since the
wrote the first 1,000 posts himself. beginning, giving NFS unmatched
credibility in the ilmmaking community.
Koo went on to write and direct AMATEUR,
a Sundance Screenwriters Lab selection Today No Film School has a staff of full-
and a 2018 Netflix Original Film. time editors and a worldwide networR of
contributors. The blue background here is
a graph of the site’s actual monthly growth
on its way to 250 million pageviews.

For more information, contact at
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Audience

@ no

Gender: Male Age: Adult Ethnicity:
Cosmopolitan
L3 £ S J 12%
18-24 ... 16%
Caucasian m
25-34 ... 27%
35-44 ... 22% T
45-54 ... 15% hsien IS N -+
55'64 .......................... 5% Hispanic _ 1.82x
65+ .. 2%
Other _- 1.18x
| ‘M ] Ed . Geography: Global/
nhcome: More alfiuent ucation: United States
Compared to the national average our Graduates + pOSt
audience is 15% more likely to have an
income over $150k. graduates

$0-50k 1.07x

s50-100x EERNN

$100-150k

$150k+ 1.15x

Interests

Compared to the average internet user,
No Film School readers are much more
likely to be interested in the following
topics. As a result, campaigns are much
more targeted than on a site where
filmmaking is only one of many topics.

(source: Google Analytics;, Quantcast Directly Measured

No College

Callege AN I

Grad Schoo! EZZ S M

1.52x

42.5%
United States

United States 43% Ger'many 3% Brazil 2%
UK 8% India 3% lealy 1%
Canada 5% France 2% Other 27%
Australia 4% Netherlands 2%

Data - Demographics, Audience Interests)

For more information, contact Sean Bilsborrow at sean@nofilmschool.com
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Inventory (ior2)

Banner Ads

Header

Billboard 970x250
Leaderboard 728x90

Content (X2)

Half Page 300x600

Rectangle 300x250

Positioned intelligently next to
optimal content (left, right, center)
Second unit appears further down
the page

Footer
Leaderboard 728x90

Event Sponsorships

We build custom packages for our
coverage of tradeshows and film
festivals throughout the year:

N{/yBSHOW ﬁyﬂgdance ;

Where Content Comes to Life

R SXSWK

TR|BECA
cinegear F|LM

&

Packages include advertorials, video
pre-rolls, podcast sponsorships,
special edition newsletters, logo
exposure, banner ads, and more.
Sponsorships are category-
exclusive and spaces are limited and
competitive.

@ nofilmschool

ci‘ No Film School Se Q POPULAR TOPICS

A Conversation with '‘Mud’
Writer/Director Jeff Nichols

i

One of the first films to explore the inner world of ind'2pendent video
game creators, Indie Game: The Movie is a great example of the ethos
of modern DIY filmmaking. Filmmakers Swirsky and

Pajot have undertaken the self-distribution route as well, and it seems
to be working really well for them. Over a year after their initial digital
release, James and Lisanne continue to prove that the life of their film
is not yet over. Recently nofilmschool got together with the filmmakers
to get some answers about their recent special-edition self-release and
their experience of “building something from nothing.” Read on for the

full interview.
NFS: Are there trolls? How do you deal with them?

James: Two types of trolls, people who are angry just to be angry — it's

Jjust Lheir de-facto response to most things, and those people you'll

never vin over. But then there are people who are angry, but to find

out what i ‘pe of troll they are, you just kill them with kindness and give

them what ti ey want. And more often than not, people do a 180.

Lisanne: Peopl. just want to be heard. If someone is having an issue

with something, y ou just say, “l hear you. | hear what you're saying. This is what we were
thinking and this is \ *hy we did it.” Actually the special edition gets into the idea of trolls quite

a bit extra bit of text. &

, source:

YOU MIGHT ALSO LIKE

BOARDS

For more information, contact Sean Bilsborrow at sean@nofilmschool.com
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Inventory (2or2)

Advertorial

Advertorials are articles written by our editorial
team based on materials provided by the advertiser,
and are posted on the website in a featured slot as
well as promoted via social media.

Podcast reads Limited availability

Host reads sponsorhip messaging

during podcasts Add High-End VFX to Your

Pre-roll or Mid-roll reads Watch: The First DJI e Film at an Affordable Price
° Inspire 2 Short Film is Here

Launched at Sundance in 2016, the »

popular and highly-rated No Film "

School podcast places consistently , 5

at the top Of the iTuneS charts for To promote the top quality cinematic imagery RocketStock's latest video pack offers hundreds

possible with the Inspire 2, DJI worked with of HUD:s to give your films an innovative edge.

Film & TV. conae o anaraormre Gous
- 100,000 monthly plays (millions
of total streams)
* WeeRly news episodes and
interview/roundtable coverage -
- Each in-depth episode is listened E = M a I I
to for hundreds of hours (equivalent
to our highest-trafficked articles)
- Personalized reads from our

hosts reach listeners natively on . .
many platforms including iTunes Dedlca ted E_m all
and Soundcloud Campaign of your design sent directly to our

entire e-mail list
Limited availability

Two e-mail sponsorship opportunities are available:

The Best Movies, Gear, and
Filmmaking Advice of 2017

[PODCAST] Newsletter

Banner ad with direct link
Included in header of
weekRly newsletter

This special year-end episode of
reveals the best that 2017 had to offer

while you were busy making films.

nofilmschool

For more information, contact Sean Bilsborrow at sean@nofilmschool.com
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@ nofilmschool

No Film School has delivered billions of ad impressions for

=
Adve rt I se rs today’s leading filmmaking brands, including:

Abelcme 'K‘ ADSRAMA @ AV Blackmagicdesigni canon

Adobe ATOMOS

m c-’l’ ed\Q{Tj:e FHNDUR Cfilmconvert Final Draft ))l" Frame.io

FUJINON |2 (... iksn INDURO A=ssl=r |ENSBABY.

FUJIFILM FULL SAIL

W@&\‘\\\\\
///,/////.

Libec L , A tusicoed  Panasonic = Premiumbeatcom
Litepanels MASTERCLASS @ E

m R%!?NE shutterstock SNMCITHDP SONY SONOS
$ (77 8 SN TIFFEN Tokinmna

Storyblocks TERADEK

Contact us

Contact us to start advertising with No Film School today:

Sean Bilsborrow

Director of Advertising and Brand Partnerships

sean@nofilmschool.com
919.451.2568

http://nofilmschool.com ’ nOfiImSChOOI
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